\ earn, Create,
connect

2020 INFORMATION KIT

Georgia
August 14-15, Atlanta, GA
California
August 21-22, Pomona, CA
Texas
September 25-26, Fort Worth, TX
Minnesota
October 2-3, Minneapolis, MN
Utah
November 6-7, Salt Lake City, UT
Arizona

November 13-14, Scottsdale, AZ

America’s top creative event!



Pinners California at Fairplex California <1’
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August 21-22, 2020 in Pomona, CA

Demographics
492% fernale

40% married

34% ages 24-34

25% ages 35-44

26% ages 45-54

11% ages 55-64
Median household
income = $92,000
*2019

Location
Fairplex Hall 4
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Attendance

/"/ . B 2019 attendance =
hY
/ ridiculously Y 8,680 Y
grateful and \ 2020 anticipated

blessed, Pinners attendance= 10-13,000

CAwas again an \

, amazing time for I
| me, I'm lucky to

have this amazing |

Oppormunity to do |

something that|

love! Thankyou.” |

H'&_ Hillary Gingall, fust -\, A

A% One Elfe T

History

Pinners beganin 2012
(UT)and isinit's 3rd
year in California starting
in San Diego and then to
Ontario in 2019. We're
excited for our new year
in beautiful, exhibitor-
and-attendee-friendly
Fairplex California.
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= prime

locations I
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"Thank you for
letting rme exhibit at Pinners CA.
Having access to such a large group of
our target audience - creators, makers,
dreamers - is a dream for a small
business owner like me. | can't wait for
the next onel"
Beth Mitchell
PB Cregtes

Office: 801-822-1333
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Pinners Georgia at the Cobb Galleria Centre R A me ?
August 14-15, 2020 in Atlanta, GA e 3 p

95% female

—_— — —_ —_ 58% married

23% ages 24-34
33% ages 35-44
28% ages 45-54
11% ages 55-64
Median household
income = $75,000
*2019

| LOCALiorn

Cobb Halls A & B

LLL]

2019 attendance =

10,120
= EE B B 2020 anticipated
o B i ' attendance= 10-14,000

Pinners began in 2012
(UT) and is in it's 4th year
in Atlanta, Georgia. Each
year the conference has
been at the Cabb Galleria.

E NTE R “"When | Came
i m:m . here | really didn’t Know
what to expect. It really Is
inspiring - & humbling - to
see (thousands) of people
coming together [o
discover new ideas and
try them in real life....
Incredible.”
Evan Sharp, Founder, Pin
terest (speaking at
Finners GA)

More info at @uiy, Office: 801-822-1333




Pinners Texas at Will Rogers Memorial Center
September 25-26, 2020 in Fort Worth, TX g,

= - Demographics
I i [ [ 0 3 O 0 O (-8

LII1T] N #CEErErEE 18% ages 24-34

38% ages 35-44
. l ﬂ E ) 30% ages 45-54

1
E:H
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Median household
income = $83,300
*2019

LocCation

Will Rogers Texas, South
Texas and Round-up Halls

B s il o e g
Altendance

2019 attendance =
' 11,390
2020 anticipated
=

175 53 7 5 3 S R 0 U 2 2

attendance=11-14,000
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Pinners TX is one of the
oldest Pinner shows. It began
in Arlington in 2016 & after
that venue leased to EA
Sparts Pinners went to
downtown Dallas & now

Fort Worth!

WITEREEF !

: \ "Wowl! ) > - -““"'M.R
P, ; : “| have been a part of Pinners TX since 5,
s auly/  Pinners did NOT - o £ \
[ disappointl! 2 full days  \/ the first year. It's been a wonderful experience all
| of shopping, crafting, / around. Of all the shows we've ever participated in-

L= prime eating, laughing, [ which have been a lot - Pinners is easily the most |
locations | inspiring and lifting | low-stress, well organized & lucrative of them all /
(white) _ moments! Can't wait til ,-’\.R by far our favorite! /

X next year!!" ; \xh Kelll Watts, Savory Potisserie =
\\\ @deviniesdesire / e e
i = == ¥ .

More info at
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Pinners Minnesota at Minn. Convention Center

October 2-3, 2020 in Minneapolis, MN

| .
| Ny ot Demographics

Welcome to
— % 93% fernale
i
[

52% married @MM,

19% ages 24-34 | - Confarice & Esp
349% ages 35-44 _
34% ages 45-54

i R ) I R L D

! | 1 | 9% ages 55-64
| . ® | Median househald
_ income = $79,000
153t | #2019

Location
i IIJ MCC Hall A

Attendance

2019 attendance =

B i B ’
18 ﬁrﬁB{}
W | = i i 2020 anticipated
I I i .. attendance= 8-11,000
I 1] [ | I
| | ® l =, | History
| ] |= 1 Pinners beganin 2012
_ i (UT) and is in it's 3rd year
s —— yie in Minnesota. Each year it
— has been at the Minneapolis
) _ 3= Convention Center.
— — £ 0 o - Il"x\j
——ALAFLAL LA LARLA AT - LASFLAS \
Entrance I \
e ! \\\_ T ——
— “Pinners MW was ---M-"“'a
t ' an absolute blast! As an exhibitor | was \\

so excited to see & help bring Pinteresttolife %,

for so many women. The vibe, creativity, cama- .

\ ragerie & exdtement at this event was price- /
less! | can't walt for next yearl® /

\K Jen Appleberry, Appleberry's Attic o

More info at
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Pinners Utah at the Mtn America Expo Center

November 6-7, 2020 in Sandy, UT

Bl Conference & Expo
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" “itwas a super successful event \ Demographics Attendance
for us! Loved my location and am hoping 't 5
[ 1w purchase two booths next year instead of | 89% I‘ema_le 2019 attendance =
\ one. We were constantly packed | B5% married 21,850
\ & needed more space!" /,»" 34% ages 24-34 2020 anticipated
™~ Liz Thompson, Practically > 24% ages 35-44 attendance= 20-24,000
= Wholesale {-" 18% ages 45-54
f}____ —— " LY 13% ages 55-64 History
[ “didmoresalesat | Median household : ] -
Pinners Conference than incomne = $87,000 i‘gggg :;;;';z f'aeggglg_ng
| alany other event | #2019 i | W [
\ I've ever daone.” / it's 8th year (it's 7th at the
Leto Green Location current location). It has
Lipsense i grown each year since
= Mountain America 2013 and is America’s best

Expo Center Halls 1- 4 creative & educational event,

More info at Office: 801-822-1333
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Pinners Arizona at WestWorld of Scottsdale

November 13-14, 2020 in Scottsdale, AZ

= Demographics
(1] 11 95% fernale

20 46% married
| pulaul (1] ] 1900 28% ages 24-34
I [ 11 | [ | 30% ages 35-44
! 30% ages 45-54
] | . 5% ages 55-64
- | | Median household
152t income = $79,900

209

|
! ! B Location

Py WestWorld's North Hall

I l
| 2019 attendance =
10,120

1802 2020 anticipated
attendance= 10-14,000

s

o T
Jdictm e
MISLOTY

220

As one of Pinners most

| | established locations,

| l Pinners AZ is currently in it's
Sth year - all at West\World

A
o—
i
E= H in Scottsdale.
Enmmn
miisEy

| I| ) *| have been an
exhibitor & presenter (for
years), and | love it! We have
done a lot of other events in
the past, and none of them
al ! & allowed us to connect and
L L |_ J create with our customers the
way Pinners does. | cant rec-
ommend Pinners enough!”

Kristin Smith,
BB Frosch

[ = prime locaticrs (white) ENTRANCE

More info at L (8oL, Office: 801-822-1333




Exhibiting

Premium corner booth (10" % 107 v, $999
Premium inline booth (10" x 107 ... 899
Corner booth (TCT0) v vy 899
In-line booth .. E A e e 7 L
Small corner t:n:n:rth {Sxm If avanl) S 1 =
small in-line booth (8x10, if m.raﬁ} v 399
Additional Booths ... . ~$1DCI per t:m:rth

Multiple show discounts

Single shew, o ismmilnb i iu bt no discount
Extra shows (2 thru 6) ... —$100 per show

Ticket codes & class passes
Each exhibiting business will receive a 4 class punch

pass as well as a 10% off online ticket code that can be

shared with anyone.

Sponsorships

B civssaiisssiv it i s i B 1 e AIE)
1 P ] e L S TR R g e 7.500
L3 o e e e e . 4,000
VIP Night .... ESCR NN NN 7 rep

Be guaranteed exposure in extensive Pinners market-

ing, PR, TV, social media posts, show day coverage and

much more. See your representative for a complete
information sheet.

Referral program

Join our referral program! $100 credit for new
exhibitors you refer. It's more fun with a friend :)

* Face to face events are the #1 return on investment among all advertising
options. Particularly good ones :) So here's to having a fabulous 2020!

More info at

4
6) Rate Card 2020

Pinners invests
in marketing

You've heard the saying,
“You get what you pay for."
It's really true. Pinners
doesn't just draw a chalk
box for set-up & send out
some e-mails. We believe in
| full traditional & digital con-
ference marketing for your
success.
® Expert, independent
media buyers in each
market
® Television (multiple
stations)
@ Radio (except UT)
® Paid & organic social
media campaigns
e Sponsored ad campaigns
e Google Ad Words & SEQ
® Direct mailings
| @ Billboards (where applica-
ble)
e Earned media (news
coverage, etc.)
@ Print editorial
| @ Pinners e-mail campaigns
{100,000+ subscribers)
e Community outreach
| groups
e |nfluencer marketing &
teacher collaborations
..and more.
A

@ Office: §01-822-1333
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“We have exhibited at several
Pinners and even though we are taking a
break from consumer shows for a little while, we just
HAD to do Pinners again. It really is our favorite consumer first year, and it has been a wonderful experi-
show experience for so many reasons! Our experience is ence all around. Of all of the shows we've ever
always 50 good. In addition to the Incredible interactions with participated in {(which has been a lot), Pinners is
customers In our booth and in the classroom, (the staff) is easily the most low-stress, well organized, and
extremely accommodating and clearly has the vendors' best lucrative of themn all. The Pinners team is so
interest at heart. And they do such a great job with easy to work with and the quality of customers
advertising and getting people to the show.” at the events is top-natch. The Pinners Confer-
Becky Higgins, Becky Higgins LLC ence is by-far our favorite event of the year!”
Kelli Watt, Savor Patisserie

"| have been a part of Pinners in Dallas since the
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%Y e
Mot only is it a very profitable show apress Dhree ; a; ;T"«?: N
for us, but it's super fun to check out aell G ol ’“‘? m;%n o
i1's been wanderfal o sce wid all the fun booths and classes. It's m"% “‘; e it ma*“ "
o b fstscina 3 1= our favorite show not only as an snslumers & seet :. e i
e i exhibitar but also as an attendes.” 'l-u*“\%"’ e ";r{ﬁn bk '
=fe Swane Betsy Mikesell, Beddy's eal everl Tur sur

"...an amazing event!

Ly

Carris Lindsgiy, e £lle

“We wanted to tell you THANK YOU,

Pinnel;s_ was a huge er‘_ICEEﬁE' f‘:gDUEHWE Michaels is proud to be at Pinners for the makers as they fuel their
OVac INteracting Wit dmb er Dooths, imagination and creativity. Our time spent here has provided us
SEHNE CUSLOMENS, anG-OUEng New with an authentic and engaging way to inspire, encourage, meet,

followers. There's just so many things and motivate amazing makers across the country! Thanks!
that really set Pinners apart from s
other conferences.” Mallory Smith, Michaels Stores

The Wood Connection

"Pinners Conferences have been an overall great experience for our company. 1‘1..:4: ol
; 3 - ! A 0 the Conferan s
The show is centered on education which helps foster relationships between IM seriously
companies and their consumers. Show floors are packed with consumers who the Cinngre etsed with
are excited to learn and experience new mediums as well as products that ¢ Plowsesd HEW Aned o
motivate me to be more involved in the DIY community, | leave every Pinners ANKS 59 mingh
Convention just as inspired by fellow vendors as | am by the attendees.” Alison Brings
- Michelle Knabbe, Impressart Daesthe com
; .
Yuniedy “""‘"@l’ a3 :L'hm ' | ' !
s el "Pinners is pure craft customers. Beginner crafters, DIY professionals &
: Sen H@‘“ home-based businesses all come 1o Pinners to support their creative
Tan T outlets, Unfinished Woed Co. is a .com business and this is truly our
AL B gt i gy for it customer base. We have grown our core business and it's also a way to
AL G nowr? Pyt meet existing customers that just want to visit and see what new products
Lar; our selling, live. This show is a testing ground for new product ideas.
nston y [ EE P

Pinners is like a living, breathing advertisement for your company.”
Jeff McWilliams, UnfinishedWoodCo.com

LOMWL Office: 801-822-1333



	MK20-1med
	MK20-2camed
	MK20-3gamed
	MK20-4txmed
	MK20-5mnmed
	MK20-6utmed
	MK20-7azmed
	MK20-8ratetestmed

